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[adies yel haty st o, s aml —

~Tejas I{udtarkar
he launch of the exclusive N

Cappuccino Collection store at Opera

House a few days ago saw Manish
d Jyoti Shah play hosts to an eclectic gath-
ering. Spread over 1400 sq ft, the designer dia-
ond jewellery store is dotted with one-of-a-
kind artwork from across the globe.

At the event, guests were treated to a view
of the sparkling Espresso, Latte and Irish col-
lections, along with a brand new range of
men’s jewellery (including diamond studded
belts, cuff links, buttons, watches, etc).

Pria Kataaria Puri, who was announced
e Cappuccino Collection brand ambassa-
dor back in 2012, represents the multi-faceted & X . 3:-
women of today who live life to the fullest = . hah,
within the realms of family values, culture, E& .\ Pria Kataaria
and traditions. At the event too, the jet-setter o vt S T S & % Puri fand |
was seen chatting with all and sundry. Pt P T " Manish Shah
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-~ Arjan Bajwa

" Aarti Chabria
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